How do we make sense of current
and anticipated developments in
Tech and Trade? What does the
crystal ball reveal of the future of
ASEAN's |IP ecosystem? —The
Indonesian Perspective

Emirsyah Dinar (Em) — AFFA Intellectual Property Rights
Indonesia & Timor Leste
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The current
state of Tech in

Indonesia — by
sector

Sector

m E-Commerce (352 startups)
I Fintech (53 startups)
® Game (55 starups)

M Other (532 startups)




DOMISILI

9 9 2 STARTUP INDONESIA

JABODETABEK

JAWA TENGAH

DAERAH ISTIMEWA YOGYAKARTA
JAWA BARAT

JAWA TIMUR

BALl & NTB

KALIMANTAN

SULAWESI

SUMATERA,

DOMISILI TDAK DIKETAHUI

2¢ ¢ STARTUF

-I 1
Jl

STARTUP
STARTUP
STARTUP

\ STARTUP

STARTUP
STAARTUP
STARTUP

y STARTUP

STARTUP

52.62%
3.02%
5.4 4%
4 44%%
11.39%
323%
2.4 2%
34 3%
11.53%

2.4 2%



GO0+ JEK
Com

An Ojek For Every Need

Indonesia’s

“unicorns”

[ tokopedia
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* High economic growth (4-6% per annum)

* Large population —hence big market

- Untapped market potential, especially in rural parts of the country
Why - Rapid infrastructure development

Indonesia? * Plenty of opportunities, especially for fintech, education and
healthcare tech companies




A GROWTH OF DIGITAL
IN INDONESIA

GROWTH
RHR ) ToraL popuLATION: 255 5 MILLION SINCE JAN 2014
7 ., RBANISATION: 51%

+19%
ACTIVE MOBALE SOCIAL ACCOUNTS
620 MILLION - PENETRATION: 28 % +16%
ACTIVE SOCIAL MEDIA ACCOUNTS
+ 9%

T2OMILLION - PENETRATION: 28 %

MOBILE CONNECTIONS
308.2 MILLION - VS. POPULATION: 121%

—
72.7MILLION - PENETRATION: 28 %

SOURCE: WE ARE SOCIAL, JANUARY 2015 | GRAPHIC BY TECHINASIA ———




IP Filing
Statistics in
Indonesia (by

Indonesian
entities) —
positive trends
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Current
weaknesses
(according to

Global
Innovation
Index 2018)

* Knowledge creation

* PCT patents by origin

- Scientific & technical articles

* Gross expenditure on R&D

* Firms offering formal training as a part of business sophistication

* Regulatory environment



Pushes and
Efforts by the
Government

to Create IP-
heavy
industries

BE
KRAF

Badan
Ekonomi
Kreatif
Indonesia




BEKRAF (The
Creative
Economy

Agency of the
Republic of
Indonesia)

* Missions:
- To assist all creative assets and potentials by Indonesian to achieve
independent and sustainable creative economy.

* To create creative industry ecosystem which will enable the
development of the industry.

* To push Indonesia-made and created innovations in the field of
creative industry to have significant values and competitive
advantages worldwide.

- To create awareness and appreciation of Intellectual Property.

- To plan and execute specific strategies to place Indonesiain a
reputable world creative economy map.



EE;»?? Deputi
CREATIVE IP BOOTCAMP

SHORT COURSE, PORTFOLIO REVIEW, TRADE SHOW

Calling all Indonesian creators, animators,

i K ATAPE| comic artist, filmmakers, brand owners, and

all kinds of creative IP owners.
CREATIVE IP BOOTCAMP

BATCH 2 - 2019 Daftar untuk mendapatkan kesempatan workshop eksklusif mengenai IP
A Roadmap to IP Commercialization Licensing dan banyak kesempatan lainnyal

( DAFTAR )




‘CreateYour IP
‘Manage Your IP
ONHEARDIEN - Market Your IP

Bootcamp (3
phases)

*Intended Results: More IP filings by
ndonesia entities in Indonesia/overseas,
better commercialization.




RED Investments

But how much
do we invest in

R&D as a
country?
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Indonesia 4.0

The five sectors account for:
+ 60% of manufacturing GDP
« 65% of manufacturing exports
« 60% of manufacturing workers




10 Priorities Iin
Making

Indonesia 4.0

* 1. Improvements in goods and materials movement

* 2. Industrial Zones redesign

* 3. Empowerments of SMEs

* 4. National digital infrastructure development

* 5. More FDI

* 6. Sustainability — clean tech, EV, Biochem, and renewables
- 7. Better human resources

- 8. Innovation ecosystem development

* 9. Incentives for technology investment

* 10. Harmonization of laws and regulations



Thank you!

Emirsyah.dinar@affa.co.id




